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A credit union is a financial institution offering financial services to its customers, who are 

called members.  Each credit union is independently owned and operated by its members, 

for its members. Credit unions are a sound alternative to traditional banks. 

 Credit unions operate under the Friendly Societies and Credit Union Act 1982 

 Locally owned and democratically controlled by its members 

 Each member has an equal vote in direction and governance 

Members share benefits of ownership through: 

 Fair interest rates 

 Fairer (or no) fees 

 Affordable loans 

 Insurance products 

 Financial services eg. money management 

 Credit unions are not-for-profit  

Core values: 

 Co-operation 

 Absolute integrity, openness and transparency 

 Equality, equity and mutual self help 

 Trust 

 Financial prudence 

 Caring for members 

 Delivery of value to members 

 Social responsibility 

Credit Union Philosophy: 

ôPeople Helping Peopleõ 

 Free ongoing budgeting assistance 

 Negotiate on member’s behalf for large purchases eg. vehicle 

 Negotiate with finance companies, if required, to prevent legal action or repossession 

 Money management assistance for members who want to get out of debt faster 

 Donating surplus computer hardware to schools and financial assistance to students in some 

areas 

 Coordinating relief funds for stricken areas 

 School banking – teaching children to save regularly through a weekly 

banking service 

What is a credit union? 
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Traditionally, credit unions have had their roots in industrial organisations or within local 

communities.  

In recent years, a number of larger credit unions have evolved. These have a much broader ‘common 

bond’, allowing membership from a greater cross-section of the community. 

 The credit union membership base can be broadly segregated into three key groups: 

 

Family Growth 

 Usually young families, aged 35-44 years, with young school aged children, located in the outer 

suburbs of provincial cities 

 Tend to be larger families working hard to juggle family and career commitments 

 Occupations range from trades to professional and technical 

 Household incomes average just under $60,000 

  

Working Families 

 Mixed families (some with young school aged children and some older people) with stretched 

budgets in outer suburbs 

 Predominantly located in smaller rural townships 

 Common occupations include manufacturing and construction, utilities and trades 

 Household incomes tend to be below average, around $46,000 

 

Cultural Ties 

 Located in both large cities and small rural towns, this group is identified as ‘culturally diverse’, 

with a high proportion of Maori and Pacific Islanders 

 Includes both large young families and one-person retirees 

 Occupations are usually manual or service  

 Average household income of just under $40,000 

 

 

Who are credit union members? 
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According to independent research undertaken by international market intelligence company 

brandmanagement Group, New Zealand Credit Unions ranked well above banks in terms of the overall 

customer experience when they were looking to become a customer. 

 

The research, which was not commissioned by the NZACU, was undertaken as a mystery shopping 

exercise with the ‘customer’ asking to set up a new savings account with the bank or credit union and 

recording their experience of the process. 

 

Mystery Shoppers were asked to rate everything from their impression of initial contact and friendliness 

of staff, through to the more objective areas of their interaction such as disclosure of fees and quality of 

material and information provided. 

 

There were a number of areas that credit unions ranked significantly higher than banks, including 

keenness, professionalism and disclosure of fees.   

 

The enthusiasm and knowledge of staff is something that really showed through in the findings, largely 

due to the genuine buy-in that staff have to the credit union philosophy of ‘people helping people’.  

 

 

Credit Unions Rate Above Banks in Overall Customer Experience 
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We support our Member credit unions and building societies in many ways: 

 

 

 FACTS Computer Bureau - 24/7 real time bureau and core banking software platform with a full 

suite of savings and loans products.  Functionality includes card processing, internet, telephone 

and text banking 

 AccessDebit MasterCard® - a Debit MasterCard card that can be used on-line, at ATM and 

EFTPOS terminals throughout New Zealand and at over 34 million locations overseas wherever 

MasterCard is accepted. 

 Accesscard - debit card which can be used at all ATM and EFTPOS terminals throughout New 

Zealand and overseas where the MAESTRO logo is displayed 

 Accesscash - nationwide network of more than 90 ATMs  

 Bilateral agreements in place with all mainstream banks 

 Full service bank accounts to members via an interface to the clearing system 

 Local help desk support 

 Central Banking - central treasury system for managing liquidity 

 Credit Union Insurance - range of insurance products such as funeral, loan protection and 

motor vehicle insurance 

 

 

 Guidance on legislative changes 

 Learning and development courses for credit union and building society directors, managers 

and staff 

 Strategic planning assistance 

 Governance guidance 

 Management systems and accounting procedures 

 Financial and operational performance monitoring 

 Best practice guidelines and benchmarking 

 Advocacy in lobbying with government regulators 

 Marketing guidance and assistance with growth strategies 

 Public affairs, public relations and communications 

 Networking opportunities for credit unions and building societies 

 Development of websites hosted by the Association Liaison with World 

Council of Credit Unions on international events and other affiliated 

organisations where appropriate 

NZACU Overview 

NZACU Services 

Key Business Services: 

Key Member Services: 







 

Level 3, 25 Teed Street, Newmarket, Auckland 1023 | PO Box 9582, Newmarket, Auckland 1149 | New Zealand | Phone +64 9 520 0451 | Fax +64 9 520 0472 | Email enquiries@nzacu.org.nz 

 

Service to Members  

Credit union services aim to improve the economic and social well being of all members. 

 Distribution to Members  

To encourage thrift through savings and to provide loans and other services, a fair rate of interest is 

paid on savings and deposits, within the capability of the credit union. 

After covering the cost of finance, operating costs, provision for loan losses and ensuring 

appropriate reserve levels, all surplus funds belong to and benefit all members. No member or 

group of members benefits to the detriment of others. This surplus may be distributed among 

members (in proportion to their transactions with the credit union) as dividends on shares, or 

directed to improved or additional services required by the members. 

 Building Financial Stability  

A prime concern of the credit union is to build the financial strength, including adequate reserves 

and internal controls, to ensure continued service to membership. 

Social Goals 

 On-going Education  

Credit unions actively promote the education of their members, officers, employees and the 

general public, in the economic, social, democratic and mutual self-help principles of credit 

unions. 

They also have a responsibility to promote thrift and the wise use of credit to their members, as well 

as educating them on their rights and responsibilities. 

 Co-operation Among Co-operatives  

Where possible, credit unions actively co-operate with other credit unions, co-operatives and their 

associations, at local, national and international levels, in order to best serve the interests of their 

members and communities. This is in keeping with their philosophy and the pooling practices of co-

operatives. 

 Social Responsibility  

Continuing the ideals and beliefs of co-operative pioneers, credit unions seek to bring about 

human and social development. Their vision of social justice extends both to the individual 

members and to the larger community in which they work and reside. 

The credit union ideal is to extend service to all that need and can use it. 

Every person is either a member or a potential member and appropriately part of the credit union 

sphere of interest and concern. 

Decisions should be taken with full regard for the interest of the broader community within which 

the credit union and its members reside. 

 

 


